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Disclaimer

This report has been prepared by Carelabs ('the Company") to promote the understanding of the company's business activities. It is prohibi
ted to export, copy or redistribute to others,

“Forecasts' included in this document have not been subjected to verification. This information is related to the future events, not the past.
This refers to the company's future management status and financial performance in the future. In terms of expressions, such information m
ay be indicated by the words' forecasts', predictions',' plan ', ' expectations',and (E)’

The above "forecast' is subject to uncertainties inherent in future changes in the business environment and, as a result of such uncertaintie
s, actual future performance may differ materially from what is stated or implied in the "forecast information” .

Furthermore, the forecasts are based on current market conditions and the direction of the company management. Please be advised that
changes may be made in the future due to market changes and/or strategies, which may be subject to change without notice,

Please note that the Company and its employees do not bear any responsibility for any loss from the use of this material.
(Including negligence and others)

Please do not copy or distribute this report as it contains confidential information.
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No.1 Health & Beauty Care Platform, CARELABS

1. Corporate Identity

2. Market Leader in Healthcare and Beauty Care Platform Business
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01. Corporate Identity AR S WARS

No.1 Health & Beauty Care

Platform
I] I AR

CARELAGS b

&
mum BABITALK

No.1 in Korea No.1 in Korea No.1 in Korea No.1 in Korea Korea’s sole No.1 in Korea
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02. Market Leader in Healthcare and Beauty Care Platform Business C/\NE[_AGS

The best healthcare platform in Korea — 'goodoc'
The best beauty care platform in Korea — 'Babitalk’

(+) Representative platforms by sector

goodoc
coupang

|y SQOCAR H
2|H|
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Citl greencar \
TMQN a ° @ Hea}l(tcr:::eae:"'eS slca)-t:orm !

Food delivery Beauty Care

yanolja

BABITALK
odllodan.

Korea's No.1
Beauty Information
sharing Platform
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Business Model

1 How to make Money

2 Platform

1) goodoc

2) Babitallk

3) Social dating
4) Key indices

3 Digital Marketing

4 Healthcare Solutions

CARELAGS
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01. How to make Money AR S WARS

Diversification attempts in profit structure, based on competitiveness of Healthcare and be
auty care platform

(+) Revenue Generation Roadmap

CARELAGBS

Classification Profit Structure

Healthcare . . .
Hospital/clinic/pharmacies Software

: {B2C Business)
Healthcare

]

Healthcare
Customized Automated Mobile 1‘. Big Data
Target Marketing Insurance claims Prescription W&
Hospital . —
clinic § Platform based
Marketing § Online commerce
s,
Beauty care -, , : (Healthcare h
Beauty coupons Social dating Overseas (US) and
y P Platform Beauty platform Beauty Care) ll“ﬂ]l."l‘

Beauty Care
Digital Other clients (excl. hospital/clinic) Business
Marketing Marketing
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02. Platform _ 1) goodoc AR S WARS

Korea's No.1 Mobile Healthcare Platform 'goodoc'
— Established integrated on/offline platform through one—stop reception system

(+) Healthcare Platform, goodoc

()
goodoc Mobile Platform

()
goodoc One—Stop Reception System

Korea's No.1 Mobile Healthcare Platform One—-stop Reception/Payment Service using goodoc Platform

@ Locate hospitals and pharmacies Locate hospital Reservation / Before After Before visiting | Claim insurance
goodoc £33 Reception consultation consultation the pharmacy coverage
= * Search for nearest hospitals and pharmacies

: based on smart phone GPS information
g‘ okznjct / (utilizing public data from Health Insurance Review & Assessment Service )
okzt0| hete? . « Able to search about 69,000 hospitals and 25,000 pharmacies nationwide.

A B O

@ Finding hospitals by theme / symptom

(v (v Camznan)

* Search hospitals according to the patients situation through the DB Find Hospitals goodoc Tablet Real—-time Mobile Prescription Payment of Automatated
2 2eay e collected from various institutions Computerized medical treatment status Pharmaceutical insurance claim
P T e (a female doctor for obstetrics, foreigner medical check—up hospital, Reception Notification message expenses

specialized hospitals for various infectious disease ,and etc.)

EOTEEL R
2| DX YEY B /HUK/EE
90,0008

@ Health information Automated

Insurance
claims

2 ool Payment of pharmaceutical
{ a0l A0is SH2t0|E FA
- 150,0008 217} 2500004

Targeted Marketing Beaess Fees

* Medical information channels for users to acquire
3% PSR medical information easily
wen R Hengr AR * Produce interesting information about health / medical information
2=

N

Profit structure

@uw|

5 @ View all hospital events CPA ads

9 & o 9
LT L LU 8 I Do HOIK
* Service that collects price information of major non—payment surgical Healthcare Big Data Business
items for convenient review
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02. Platform _ 2) Babitalk CARELAGS

Korea's No.1 Mobile Beauty care Platform 'Babitalk’
— Expansion of the market by adding beauty coupon feature and acquisition of beauty social platform

BABITALK

(+) Beauty Care Platform, Babitalk

() ()
Babitalk Mobile Platform Beauty Social Platform (US)

Enter the US plastic surgery market
Using Beauty Social platform

BEAUTY SOCIAL Sales brokerage fee
@ Plastic Surgery Information Platform CPA ads ] ) o ]
* US mobile—based patient—doctor mediation platform for Plastic Surgery

+ Korea's Representative Plastic Surgery information platform Q * Simultaneous charging system for both patient—hospital
* Cosmetic and beauty care information exchange among users * Renewal IaﬁncF?ed_ ":k”_‘e sr?cond half of 2018
* High network effect and user retention secured based on the Babitalk interface

by the community function US Plastic Surgery Market
* Generate advertising revenue through
hOSpital event, hOSpital informaﬁon, and qUOtatiOn function Number of p|astic surgery per year Age distribution of p|as‘ic surgery

Yz ome Unit: million times Over 50 years old
bl @ Beauty Coupon Sales brokerage fee Under 34
| ey 128 137

101 4 106

Korea's No.1 Mobile Healthcare Platform Babitalk

m coxeeganson * Coupon sale for beauty care service with high frequencies, 9.2
-

e such as nail, aesthetic, and massage
* Increased traffic with high user accessibility compared to plastic surgery

* Rapid market share expansion via existing Babitalk user pool
(women in 20s and 30s)

* Over 50 beauty shop (as of the end of 1H18)

35 ~ 50 years

10 '11 '12 '13 '14 '15 '16

Source: American Society of Aesthetic Plastic Surgery (ASAPS, 2017)
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02. Platform _ 3) Social Dating CARELANAGCS

Enter the social dating platform market through the acquisition of the No.1 social dating company
— Self—growth and Creating synergy with beauty care - digital marketing business

BABITALK

(+) Social Dating Platform

Social Dating Platform

Market Environment Competitiveness Synergy effect
Korean Social Dating Market Secure leading position in Generate continuous synergy
enters a growth period Korean Social Dating Market between 020 platforms
Core competitiveness Point charging Synergy effect between business divisions
Unit: billion won Unit: billion won —
4000 ched -;.]Q ‘.’ Cumulative users Beauty Care Platform
2 Social Dating Platform
/7 = " Approx
20 DangYeonsi SweetMe SarangAe 3'5 mllllon
=
100 ¢ Operates 6 platforms including
900 'DangYeonsi', 'SweetMe', and 'Sarangae' workforce
o 0 . Mult.i—brand launching strateg.y. targeting vari(.)us den?ands N Digital Marketing
1 5 « Achieved sales of KRW 8.4 billion and operating profit of KRW 1 billion
Taiwan  Singapore  Japan China USA '15 '16 '17 '18(E) by 2017
« Based on March—April 2018 earnings, Korea's top—ranked dating app
Source: Lit. Search (2015) Source: App Annie (2017) publisher
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02. Platform _ 4) Key indices

GARS WARS

All platforms maintain solid growth while strengthening market dominance and sustaining g

rowth,

() Platform traffic trend

Healthcare Platform — goodoc

- Cumulative downloads

Unit: thousand purchases

2,952

3304 3454
2,609

1419

14

' 16 17  '18.1H

- Average *MAU

Unit: thousand users

955 938
=B

14 15 16 17  '18.1H

Beauty Care Platform — Babitalk

-Cumulative downloads

Unit: thousand purchases

ill

17  '18.1H

570
316 .
14 15

-Average MAU

Unit: thousand users

33 III
m B

14 15 17  "18.1H

Social Dating Platform

- Average monthly purchase

Unit: million won
= SarangAe (Launched 2017.11)

 SweetMe
= DangYeonsi

980
710 L1000

17 '18.1H

- Average **DAU

= SarangAe (Launched 2017.11)
 SweetMe
= DangYeonsi

Unit: thousand users

357 366

e
. .

17 18.1H

* Monthly Active Users (MAU): Number of monthly active users, number of pure users using the service for one month
** DAU (Daily Active Users): Number of active users per day, number of pure users using the service during one day

Source: Care Labs
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03. Digital Marketing AR WARS

Korea's only Healthcare marketing specialist, Digital Marketing Business Division

(+) Digital Marketing Business Structure

S Cos S (/\C| ACS SRR Own piatom S

. . Utilize Korea's largest
Korea's only Provider of 9

Healthcare platform traffics
e 3 I Comprehensive
Healthcare Marketing Solution
fgﬁ"ﬁ ?L},?Tﬁ] Siﬂf fjﬁﬁ ololciatelziel (Planning, Design, Consulting, Operation, etc.) .E
The sales network and BABITALK
@ @ marketing know—hows

Heueset A atole From Profound experience

~—_ Eux|y Internalization of :
= ;::.Tﬂ cuinic overall design and development External Media

Partnership with all online media

5 Ol-'l o|e Including Portal, SNS, Cafe etc.
O ol=2te|H Maximize the efficiency
On marketing management m . ﬂ
Secured approx.200 Established
Domestic hospital/clinic dominant market position kakao NME
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04. Healthcare Solutions CARELAGS

The Best Functional Healthcare Solution Software Recognized by the Industry

(+) Healthcare Solution Software

( CARELAGS )

CRM software for Hospital/Clinics Prescription security system “

Customer management,

_ . L. Encrypted barcode prescription for L .
non—pay hospital/clinics preventing hospital/clinic promotion Prescription Dispense, Drug Sale,

Customer Relationship Management (CRM) software . . . Bill Management, Management Statistics etc.
and information security .
Pharmacy business support software
@ SmartCRM

* Provides convenience in tasks:
Call/Recall, Reservation, Regular/After care,
Statistical analysis functions

* Low defection rate due to high conversion costs ﬁl e o
* Demand increases due to intensified competition (+) ped %
between hospitals/clinics °
(increase in demand for customer management software w
in covered hospitals) s

B

| HEEHYH

Nationwide — approx.700
No.1 in Korea Gangnam — approx.250 . .
Software Introduction Linked with over
to non—pay hospitals 5,100 pharmacies,

(About 35% of Gangnam
non—pay hospitals)

Used in 1,200

hospital/clinics pharmacies nationwide

CRM software

Source: CarelLabs
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1. 2018 Business Performance

2. Growth Strategies

1) Overview

2) Healthcare

3) Beauty Care

4) Target Market Size

CARELAGS
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01. 2018 Business Performance CARELAGS

Sales increased 30.8% YoY in 1H18
OP margin of 14.4% and net profit margin of 10.9%

(+) 2018 Business Performance

Unit: billion Won

Classification 2017.1H 2018.1H
Sales 304 39.3 18.4 24.0 30.8%
Platform 9.1 14.7 7.0 8.2 15.9%
Digital Marketing 19.2 18.9 10.2 11.0 7.8%
Healthcare Solutions 21 5.8 1.1 4.8 340.0%
Operating Profit 4.9 6.3 34 3.5 1.5%
Net Profit 4.5 4.8 2.7 2.6 (2.6%)
Operating Profit Margin 16.0% 15.9% 18.6% 14.4%
Net Profit Margin 14.7% 12.2% 14.7% 10.9%

Note 1: In 2016, assuming merger assumptions,
Note 2: Separate financial statements for 2016 and 2017, and consolidated financial statements for 2017 and 2018
Source: CarelLabs
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02. Growth Strategy_ 1) Overview CARELNAGBS

Grow up to be "Global Health & Beauty Care Platform"

@ Growth Strategy Overview No.1 Health & Beauty Care Platform

CARELANAGS

| |
Healthcare Unit — Beauty Care Unit ——

Healthcare . Social Digital

Evolve into a medical Big Data company Expansion of business area + overseas markets

Healthcare & Beauty Care Data Commerce

v

Global Health & Beauty Care Platform

17
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02. Growth Strategy _ 2) Healthcare CARELNAGBS

Competitiveness advancement through medical big data—based business in Healthcare area.

— Healthcare Unit ——
(+) Healthcare Unit

goodoc
* ’
= - iy iz data bank

soutons Jooomoc J| e |

Establishment of cooperative relationship with medical data business

DAV oo | oy g 0 2 ¢y B}

EMR : Electronic Medical Record Gene analysis Health Screenings Life—Log Al

Doctors/Medical Institutions
Specialized Platform

v
v
% " " Medical/Pharmaceutical
Precision Medicine Platform Market Data Platform
v

ccccece *Personal Health Record Platform

LiféS'(-:-mcnflcs

W e fox yo Bom crade o gave

+ Healthcare Commerce Platform

MERT Gl BV @2 [FELET PR G b (Medicines, health functional food, etc.)

I<I<I4

* Personal Health Record (PHR): collects all health related data that individuals make in their lives
— Biomedical information such as hospital medical records, medical examination records, genetic information, blood pressure and blood sugar measured by 0T devices, life logs collected by wearable devices (activity amount, calories, etcl
** Precision Medicine (PM): A field that provides customized care for patients by collecting various causes of diseases and integrating their prognosis
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02. Growth Strategy _ 3) Beauty care

GARS WARS

The beauty care area continues to grow, expanding in both regions and categories

(+) Beauty Care Unit Strategy Beauty Care Uni

o

5
@
E] = BABITALK

Social Dating Babitalk Marketing

Expansion of Beauty Coupon Categories

Marketing Client Diversification
(Nail, Aesthetic, Hair, etc.)

(Insurance, Used car dealers, etc.)

Platform Overseas Expansion

Entering influential media
(Babitalk, Social Dating)

Ad-Server market

Mobile Beauty Care Commerce Platform
(Other Brands + Private Brands)

|4

Expansion into beauty care and various 020 businesses
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02. Growth Strategy_ 4) Target Market Size CARELNAGBS

Market entry target of approximately 5 trillion won by 2020

(+) Market Forecast and Market Size Estimation

Hospital marketing in Korea
Precision Medicine in Korea Approximately 1 trillion won
Domestic clinic software Approximately 1.6 trillion won

Approximately 150 billion won

Hospital/clinic software in Korea
Approximately 200 billion won

2017
Approximately

2020
Est. 5 trillion won

750 billion won

Social Dating Platform in Korea
Approximately 400 billion won

Hospital marketing in Korea
About 600 billion won

Beauty Service Platform in Korea
Approximately 200 billion won

Health functional food / cosmetics platform in Korea
Approximately 750 billion won
Overseas Beauty Platforms
Approximately 1 trillion won

Note: Estimates based on market data and industry averages
Source: Small and Medium Business Administration, Euromonitor, Korea Customs Service, Shinhan Investment, American Society of Plastic Surgery

20
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01. Company Overview

CEO

ceo Kim Dong—soo

* 2010 Inha University, International Commerce B.A
* 2010 ~ 2011 Pantos Logistics

* 2012 ~ 2016 Vibe RC CEO

* 2016 ~ CareLabs CEO

Company Overview

Company Name
Representative Director
Incorporation Date
Capital

Number of employees
Main products

Head office address

Webpage

Carelabs Co., Ltd.

Kim Dong—soo and Lee Chang—ho (Co—Representative)
April 10, 2012

3.0 billion won (as of the end of June 2018)

142 (as of the end of June 2018)

Hospital, pharmacy search app, CRM software, and etc.

20, Banpo—daero 28—gil, Seocho—gu, Seoul,
Republic of Korea (Second FI, Doowon Building)

https://www.carelabs.co.kr

Shareholder composition

Main
Shareholder
and Related

Parties
44.0%

Note: As of the end of June 2018

GARS WARS

ceo Lee Chang—ho

2004 Dankook University, Bachelor of Law
2006 ~ 2008 EC Edutainment

2008 ~ 2009 My Edu CEO

2009 ~ 2016 Weaversoft Division Manager
2016 ~ CarelLabs CEO

Shareholders
more than 5%

12.4%
GC Holdings,
Listed shares GC WellBeing
7.2%
Total
5,977,430 ESOP
shares 4.0%
Other
Shareholders
32.3%

22
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02. History CANELABS

(®) History
— @y 2014 - 2016 2017 ~ current
Establishment Stage ©) Growth Stage @ Take—off Stage
2012 04 Established Vibe RC 2014 11 goodoc, Babitalk, Clever community 2017 07 Acquisition of EDB
joined YellowO20 Healthcare division
2012 05 Launched goodoc 2017 11 Invested by GC(GreenCross) Group
_ 2015 02 VibeRC joins
2014 07 Established Yellow 020 Healthcare division 2018 03 Listed on KOSDAQ Market
company design research center .
2016 11 Changed the company name to 2018 05 Daily Partners Investment
2014 08 Selected as a venture company CareLabs and Incorporated BeautySocial Inc.(US) acquisition

Vibe RC, goodoc, Babitalk,
Clever community,

Weaver Business division 2018.07 Acquisition of BNK Lab

2016 12 goodoc-MOIS
Minister Commendation Good Forty
(Contribution for promoting
public data utilization)

2018.06 Investment in Life Semantics
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03. Related company introduction

(+) Subsidiary company

* Company Name: EDB
* CEO: Kim Dong—sun

’ * Main products
. Prescription security system,
£-biz data bank Pharmacy ERP

* CarelLabs’s ownership ratio: 51%
(acquired in July 2017)

« Company: BeautySocial Inc. (US)

Beauty Social
* CEO: Cho Hyun—young
* Main products
: Mobile plastic surgery platform

'Beauty—Social'

BEAUTY SOCIAL * CareLabs’s Ownership: 60%
(acquired in May 2018)
BNK Lab
* Company name: BNK Lab
* CEO: Lee Tae—hoon
BNKLAB * Main Products

: Mobile Social Dating Apps

* CareLabs’s Ownership: 100%
(acquired in July 2018)

GARS WARS

(+) Affiliated / Investment Company

Daily Partners
* Company: Daily Partners

* Main products
DAYLI : VC for pharmaceuticals, bio—healthcare

* CarelLabs’s ownership: 45.5%
Partners (investment in May 2018)

CEo Lee Seung-ho

» Graduated from Seoul National University,
Pharm.D. Ph.D.in Immunology
* Research Planning Team, Dong-A Pharmaceutical
* LIG Investment & Securities, Hi Investment & Securities
* NH Investment & Securities, Samsung Securities
» Best pharmaceutical / bio sector analyst
selected for multiple years

Life Semantics
* Company Name: Life Semantics

. * Main products
snds : Personal medical records

5 e Personal health management platform
LifeSemantics  « CareLabs’'s Ownership: 18.4%
s (investment in June 2018)

CEO Song Seung-jae

« Seoul National University
College of Dentistry Department of Medical Informatics

+ National Standard Coordinator of
the Agency for Technology and Standards

« Presidential Direct 4th Industrial Revolution Commission
Industrial Economy Innovation Commission

« First President of Korea Digital Health Industry Association

24
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04. Financial Statement CARELAGS

@ Balance Sheet unit: million won @ Income Statement unit: million won
Classification 2015 2016 2017 2018.1H Classification 2015 2016 2017 2018.1H
Current assets 3,098 5,765 15,694 36,274 Operating Revenue 11,443 18,597 39,336 24,044
Non—current assets 376 10,094 24,126 35,692 Operating Cost 10,126 16,522 33,081 20,588
Total assets S 15,859 39,820 71,965 Operating Profit 1,317 2,075 6,255 3,456
Current liabilities 1,418 5,455 7,597 8,573
Financing Profit 19 83 73 140
Non—current liabilities 273 - 5,351 8,892
Financing Cost 9 16 154 301
Total liabilities 1,691 5,455 12,948 17,465
Other Profit 63 2 8 6
Equity Attributable
to Owners of Parent 1,782 10,404 23,467 50,788
Other Cost 7 35 123 44
Capital 100 217 2,319 2,989
Income before taxes 1,383 2,109 6,059 3,257
Other paid—in capital (1) 6,460 12,633 37,335
Tax expense 106 174 931 628
Earned Surplus 1,684 3,727 8,515 10,463
Non controlling interest - - 3,405 3,713 RSP Ui 1,935 i 2,629
Total Ownership Interest 1,782 10,404 26,872 54,500 non controlling interest - - 340 255
N Equity Attributable _ _
Total Assets and Liability 3,474 15,859 39,820 71,965 gy 4,788 2,373
Note 1: Financial statements not audited for 2015 Note 1: Financial statements not audited for 2015
Note 2: Separate financial statements for K-IFRS from 2015 to 2016 and financial statements Note 2: Separate financial statements for K—IFRS from 2015 to 2016 and financial statements
for K=IFRS consolidated financial statements for 2017~2018 for K-IFRS consolidated financial statements for 2017~2018
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